©Kantar Media is pleased to announce the release of Reach Analysis in MARS MEDICAL ONLINE (MMOL).  


*If you are currently not licensed for Website or Readership Analysis data and are interested please
[bookmark: _GoBack] contact your  account manager.


What is Reach Analysis?

This module will allow MMOL users who subscribe to any of our Website Usage and Readership studies to analyze by specialty the total audience potential (reach) of a multi-platform advertising schedule. 

The Reach Analysis module will allow users to pick their media properties and enter the number of monthly buys with associated costs, and the system will calculate reach based on readers/users for the media on the entered schedule. 


5 easy steps to generate a Reach Analysis report
1. Open or create a project
1. Select your Target Audience
1. Select your Media (Journal and/or Online)
1. Enter number of buys (insertions ) and cost per insertions
1. Generate your report


Step 1 – Open or create a Project
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Step 2 – Select your Target Audience
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Step 3 - Select Media Group, Media and Formats (J=print OI= website)
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Step 4 – Go to Parameters; Select Reach Analysis and enter number of Print buys (insertion total per title) and the average cost per print buy.   If applicable, enter number of Web buys (how many months will the ad run on the website).  
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Step 5 – Generate report by selecting the Export (XLS) button to run the report. Below is a sample of report with annotations

[image: ]
image3.jpeg




image4.jpeg




image5.png
ANNOTATED STANDARD REACH ANALYSIS

Standard Reach Analysis
A)
Uriverse Summary Uriverse  Total (%)
Puimanary Diseases Com 436 10000
Totals 4316 ]
(entered) (calculated)  [entered]  (calculated)  (calculated) (calculated)  (enteredicalc]  (calculated)
B) © D) (E) F) (6) H) U] [E]
Print Print  PrintReach% WebBuys ‘WebReach Totsl Reach Totsl Reach ScheduleCost  CPM
Anual  Bups % 3
Issues
American Journal of Respiratory and Critical Care Medlici 2 2’ 57.06% 2’ 4551 3487 Bae% $84,000.00 2459
Total 2" 57.06% 7 455w 3487 Basex% $84,000.00 32459
Schedule Summary Total
Total Fieach % Toemx (K
Total FieadatVisits 6290 (L)

g reauencs | e Y

A= Uiniverse of the specialty selected at the time the respandent sample was drann

= Print AnnualIssues - Infarmalion field that remind users of the freauency of issuance far the print pLblication

C=Print Buys - Number of print insertions entered by the user

D=Print Reach % - System genersted unduplicated reach to the target audience for the print buy

E= Web Buys - Number of months the internet pragram is schedlled 1o run - Web buys should always be entered i Marths.

F=Web Fesch % - System generated unduplicated reach 1o th target audienc for the total web buy

G=Total Reach - Unduplicated reach for that row of the report (could be just print, just web or a combination of print and web)
H=Ttal Reach % = Total Feach  Liniverse.

|=Schedule Cost - Tatal cast of the schedule calculated from costs entered by the user

J= CPM- (Total Schedule CastTotal Feach| 1000

L= Total Feadk#Visits - Total number of apportrifies to see an ad over the corse of the schedule broken oLt by print oppartunities, web oppartunities and combined prirtiweb opparturiltes.
K= Fieach % - Percent af the Uiniverse reached by the

M= Averags Freauency - The average rumber of imes an individual i the target audierce s likely to read a publication or visit a websile over the courss of the entered scheduled
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